Al in Marketing

& Advertising

81%

of marketers are either planning to
or are using Al in audience targeting
this year.

info.mediamath.com

Al enables marketers to increase
sales (52%), increase in customer
retention (51%), and succeed at new
product launches (49%).

guantcast.com

Content personalization and
predictive analytics from customer
insights are the two areas CMOs
most prioritize Al spending today.

marketingcharts.com
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Source: Business Insider

Companies Want to Use Al for...

Media
Planning

Customer
Service

Competitive
Intelligence

Marketers Want to Use Al for...

Personalization Data Content
& Marketing Analysis Research
Communications & Creation

Source: meltwater.com

Opportunities Al Can Give

Intelligent Search Advanced Competitor Analysis

Predictive Journeys

Hyper & Campaigns
Personalization

Customer

Segmentation /

Intelligent Lookalike Audience

Analytics Modeling

Fake Followers

Real-time Detection

Audience Analysis & Authentication

Validation

Sentiment Analysis
of Comments

Finding and Using
Digital Influencers

Core Benefits

Al has positive impacts on the marketing & advertising industry as it can analyze large sets
of data more efficiently than humans. The most advanced Al learns from this data and
improves its analysis, recommendations, and predictions over time.
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InData Labs

Big on Data Science & Al

indatalabs.com



