
AI in Marketing

& Advertising

of marketers are either planning to 
or are using AI in audience targeting 
this year.

AI enables marketers to increase 

sales (52%), increase in customer 

retention (51%), and succeed at new 

product launches (49%). 
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Core Benefits
AI has positive impacts on the marketing & advertising industry as it can analyze large sets 

of data more efficiently than humans. The most advanced AI learns from this data and 
improves its analysis, recommendations, and predictions over time.
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Content personalization and 
predictive analytics from customer 
insights are the two areas CMOs 
most prioritize AI spending today.
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